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0 of O people found the following review helpful. Where is the world of technology going?By Jose SoleraAn excellent
overview of where technology is going. A good complement to Platform Scale: How an emerging business model
helps startups build large empires with minimum investment.O of O people found the following review helpful. For
innovation loversBy Eduardo.CoutinhoThisis amust read book about the technology society, full of stories and
interesting ideas.5 of 5 people found the following review helpful. MixedBy Darreningram_dot_comAnother day,
another book that promises to be the definitive guide to innovating in the digital age. To overuse aphrase, if | had a
pound for every bookhellip;ls this a bad book? Absolutely not - it isjust a question of whether it deservesits self-
awarded ldquo;definitiverdquo; status as otherwise it does a reasonable job of explaining how a company can possibly
retain its position at the top table, engaging and delivering benefit to customers as competitive pressures increase
through the network effect and by being a so-called network organisation.Core to the authorrsgquo;s philosophy is how
acompany can react to markets that are changing, developing and being ever demanding at a pace that you cannot
compete with, let alone control or observe. The author describes this book as being a survival guide that will teach you
the new rules of the land and how to reinvent your company. One suspects you will need other help to achieve this
goal.Reading through the book there was a bit of alove-hate relationship developing: at timesyou really felt a
connection with the authorrsgquo;s messages and then things went cold and quite disconnected. Rinse and repeat.
Combine this wavering feeling with the bookrsquo;s self-described |dquo;definitiverdquo; status and its fairly heavy
price (compared to similar books, where even afew dollars above the normal range tends to stand out like the
Isquo;adornmentsrsgquo; on a bulldog) and it is hard to seeit as anything other than an interesting, useful tool to add to
your collection rather than your indispensible multitool that you would carry everywhere and rely on daily. Y our
mileage may vary.lt is possible that the book suffers from a bit of an identity crisis. Isit as open and accessible to the
typical executive or isit an academically focused book. It feels asit doesnrsguo;t serve one master particularly well.

Y et one will befair, it was an interesting read at times, yet did it stand out as being a memorable, indispensible,
definitive, agenda-setting guide to this reviewer? Sadly no. If you find this book available at a special promotional
price or can browse it at a bookstore it might be worth a second glance, but therersquo;s no unanimous buy-it-blind
recommendation here.Other than that, there may aways be a library somewherehellip;

The Definitive Business Guide to Surviving and Innovating in the Digital Age The world is changing faster than ever.
With the rise of new digital markets and the consequent network-ization of our environment, the phrase ldquo; The
customer is always rightrdquo; takes on awhole new meaning. This powerful guide from serial entrepreneur and
radical innovation consultant Peter Hinssen shows you how to keep your company up to speed with your market,
engage with customers at atime when loyalty keeps fading into the background, and transform your organization into
anetwork in order to thrive in this eraof digital disruption. The Network Always Wins provides step-by-step
strategies to help you: Reinvent your companymdash;even after the market has flipped Tap into the force of the
networkmdash;and survive in a market characterized by speed, uncertainty, and complexity Maintain
relevancemdash;and stay on top of emerging trends Connect with your customersmdash;and encourage them to
interact This business guideis asilluminating asit is pleasant and fun to read. It provides everything you need to adapt
your organization for this exciting new age of networks and digital disruption. Y oursquo;ll learn how to evolve faster,
connect deeper, and make better decisions than ever before. Y oursquo;ll find proven methods to speed up your
reaction time, beat the clock of your competitors, and anticipate consumer trends before they even happen. In
todayrsquo;s fast-moving marketplace, networks are power. This book shows you how to harness that power. For your
company. For your customers. For your continued successin the digital age.

From the Back Cover"An easy and enjoyable read that teaches alot about the future world you'll work and livein.
Studded with examples, illustrations, diagrams, entertaining bits of history and personal experiences, the text flows
naturally and keeps you interested from the beginning to the end. The best thing is that, without effort, you will
understand the deep paradigm shift in which we are all involved." --Carlota Perez, Author of Technological
Revolutions and Financial Capital "This book embodies the essence of how companies have to adapt to the era of
networks, and how to transform themselvesinto fluid and responsive organizations." --Adam Pisoni, co-founder of

Y ammerAbout the AuthorAn entrepreneur, advisor, lecturer and writer, Peter Hinssen is one of the most sought-after
thought leaders on radical innovation, leadership and the impact of all things digital on society and business. For more
than fifteen years, Peter led alife of technology startups. Today he is founder of Nexxworks, co-founder of Across
Group, and Chairman of Across Technology. He lectures at various business schools like the London Business School
and the Stockholm School of Economics, isa Senior Industry Fellow at the Isquo;Center for Digital
Transformationrsquo; of the Isquo; The Paul Merage School of Businessrsquo; at UC Irvine and functions as a board



advisor on disruptive and digital innovation.



