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Sally J. Patterson, Janel M. Radtke : Strategic Communications for Nonprofit Organization: Seven Steps to 
Creating a Successful Plan  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Strategic Communications for Nonprofit Organization: Seven Steps to Creating a Successful Plan: 

1 of 1 people found the following review helpful. This is an excellent "how to do PR" book for non-professionals 
working in ...By jtblunt1This is an excellent "how to do PR" book for non-professionals working in either the 
nonprofit or government sector. We use it as a resource for the public relations course in the MPA program at Western 
Carolina University as well. The worksheets are particularly helpful to students in the course as they work on 
individual projects with community agencies.0 of 0 people found the following review helpful. An understandable, 
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easy read of the basicsBy YiayiaMousePurchased as required text for a doctoral course. Although an easy read, it 
seemed "light" for this level of course and I do not feel like I really came away with any in-depth knowledge of the 
topic. It is a good overview of the very basics and a place to start for a non-profit trying to figure it out as they go... but 
I would say, that is about it.1 of 1 people found the following review helpful. Decent TextBy John T. AyersThis was a 
text used for a Government Press Relations graduate course. Not the best text for this purpose in my opinion but it 
would be good for a Nonprofit course.

How a nonprofit s strategic communications department defines its issues and policies determines whether the public 
views it as an effective organization. Strategic Communications for Nonprofit Organizations, Second Edition supports 
nonprofits in using their resources most effectively. The Second Edition includes a dedicated web site, equipping 
professionals with the worksheets, forms, surveys, and self-assessment tools needed to create a total communications 
plan. Plus, the book s step-by-step instructions demonstrate nonprofit communications strategies that work. Practical 
and clear, this in-the-trenches book provides nonprofit CEOs with expert insights to achieve their mission.


