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before purchasing it in order to gage whether or not it would be worth my time, and all praised Sport Marketing 4th 
Edition With Web Study Guide: 

0 of 0 people found the following review helpful. Five StarsBy F. DiazGreat book for my son's college class.1 of 1 
people found the following review helpful. This book is full of great imformation. The only reason I didn't give it ...By 
CarlieThis book is full of great imformation. The only reason I didn't give it five stars is because the order of the 
information was jumbled. There was a lot of overlap that made it unclear structurally.0 of 0 people found the 
following review helpful. One StarBy xyzIf you dont have something nice to say....

Sport Marketing, Fourth Edition With Web Study Guide, has been streamlined and updated to keep pace with the 
latest information and issues in the competitive world of sport marketing. This text maintains its position as the best-

http://f3db.com/pub/links.php?id=B00HFEFUB8


selling and original text in the field, continuing to direct students to a better understanding of the theoretical backbone 
that makes sport marketing such a unique and vibrant subject to study. Using the new full-color format and companion 
web study guide, students will stay engaged as they explore how fans, players, coaches, the media, and companies 
interact to drive the sport industry.Heavily updated with more contributions from industry professionals and emphasis 
on social media platforms that have revolutionized the field in recent years, this edition contains practical material that 
prepares students for careers in sport marketing. It also includes these updates:bull; A web study guide featuring 
exclusive video interviews with industry professionals and accompanying activities that tie core concepts and 
strategies from the book into applied situationsbull; Instructor ancillaries enhanced by gradable chapter quizzes that 
can be used with learning management systemsbull; An attractive and engaging full-color interiorbull; Chapter 
objectives, opening scenarios, engaging sidebars, and photos throughout the text that guide students in grasping 
important conceptsbull; Wrap-Up, Activities, and Your Marketing Plan sections at the end of each chapter that offer 
opportunities for self-assessment and reviewThe highly respected authors have long been recognized for their ability 
to define this exciting field, combining academic study and current research with industry experience for an 
unmatched learning experience for students preparing to enter the working world. The content in this fourth edition of 
Sport Marketing has been reorganized to make it easier to use in the classroom. Chapters 1 through 3 provide an 
overview of the field of sport marketing as an area of study and profession. Chapters 4 and 5 teach students how to 
research and study the behaviors of sport consumers, including an overview of marketing segmentation. Chapters 6 
through 13 provide extensive information on the nuts and bolts of the field, including the five Ps of sport marketing 
and special sections on branding, sales and service, engagement and activation, community relations, and social media. 
The final chapters explore legal issues, integration, and the future of sport marketing.Instructors may also take 
advantage of the student web study guide and complete package of ancillaries to enhance learning and presentation of 
core concepts. All materials, including the web study guide, instructor guide, test package, presentation package plus 
image bank, and LMS-compatible chapter quizzes,are available online.The world of sport marketing continues to 
evolve. Sport Marketing, Fourth Edition With Web Study Guide, offers students a complete view of the expansive 
field of sport, providing an understanding of the foundations of sport marketing and how to enhance the sport 
experience.

About the Author Bernard J. Mullin, PhD, is chairman and CEO of the Aspire Group, a leading global management 
and marketing consulting business focusing on the sport and entertainment industry. He previously served as president 
and chief executive officer of Atlanta Spirit, LLC, where he was responsible for overseeing all team and business 
operations for the NBA's Hawks and NHL's Thrashers and management of the world-class Philips Arena. Mullin has 
more than 30 years of experience in the sport management industry involving executive positions with professional 
teams and leagues, where he specializes in start-ups and turnarounds, breaking numerous all-time league ticket sales 
and attendance records. In addition to his position in Atlanta, Mullin served as the NBArsquo;s senior vice president of 
marketing and team business operations, president and general manager of the IHLrsquo;s Denver Grizzlies, senior 
vice president of business operations for the Colorado Rockies, and senior vice president of business for the Pittsburgh 
Pirates. He has also acted as the ownerrsquo;s representative on major design and construction projects, including 
Coors Field and University of Denverrsquo;s award-winning athletic facilities. Before and during his career in 
professional sports, Mullin spent several years in intercollegiate athletics and higher education. He served as vice 
chancellor of athletics for the University of Denver and as professor of sport management at the University of 
Massachusetts. Mullin holds a PhD in business, an MBA, and an MS in marketing from the University of Kansas, 
where he coached the varsity soccer program. He holds a BA in business studies from Coventry University in England, 
where he played soccer semiprofessionally for the Oxford City Football Club. Stephen Hardy, PhD, was a professor of 
kinesiology and affiliate professor of history at the University of New Hampshire until his retirement in 2014. In 2003-
2004, he served as interim vice provost for undergraduate studies. Hardy has also taught at the University of 
Massachusetts (where he earned his PhD), the University of Washington, Robert Morris College, and Carnegie Mellon 
University. Over three decades, he taught courses in sport marketing, athletic administration, and sport history as well 
as a popular introduction to the sport industry. Besides Sport Marketing, his publications include How Boston Played 
(1982, 2003) and numerous articles, book chapters, and reviews in academic presses. He is completing a coauthored 
history of ice hockey. His reviews and opinions have appeared in popular outlets such as the Boston Globe, New York 
Times, and Sports Business Journal. From 1995 to 1999, he was coeditor of Sport Marketing Quarterly. In 1997, he 
was elected a fellow of the American Academy of Kinesiology and Physical Education. He has won college and 
university awards for excellence in research and teaching. Hardy has extensive experience in college athletics. He 
played hockey for Bowdoin Collegenbsp;in the late 1960s and cocaptained the 1969-70 team with his twin brother, 
Earl. After coaching stints at Vermont Academy and Amherst College, he joined the Eastern College Athletic 
Conference in 1976, where he served as assistant commissioner and hockey supervisor until 1979. During that time, he 
supervised collegiate championships in venues such as the Boston Garden and Madison Square Garden, and he 
worked closely with the NCAA Ice Hockey Committee and its affiliated championships. He served on the board of 



directors of the America East Athletic Conference from 2000 to 2002. In 2003, he was selected by the Hockey East 
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for the City of Pittsburgh, a YMCA director, vice president of information services for an international sport 
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