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Cross-sector partnerships are widely hailed as a critical means for addressing a wide array of social challenges such as 
climate change, poverty, education, corruption, and health. Amid all the positive rhetoric of cross-sector partnerships 
though, critical voices point to the limited success of various initiatives in delivering genuine social change and in 
providing for real citizen participation. This collection critically examines the motivations for, processes within, and 
expected and actual outcomes of cross-sector partnerships.In opening up new theoretical, methodological, and 
practical perspectives on cross-sector social interactions, this book reimagines partnerships in order to explore the 
potential to contribute to the social good. A multi-disciplinary perspective on partnerships adds serious value to the 
debate in a range of fields including management, politics, public management, sociology, development studies, and 
international relations. Contributors to the volume reflect many of these diverse perspectives, enabling the book to 
provide an account of partnerships that is theoretically rich and methodologically varied.With critical contributions 
from leading academics such as Barbara Gray, Ans Kolk, John Selsky, and Sandra Waddock, this book is a 
comprehensive resource which will increase understanding of this vital issue.

Taken from the Foreword: 'The book provides a clear picture of where we stand now in terms of research and practice, 
but additionally it provides provoking visions of what could behellip;. The potential for co-creating social, 
environmental, and economic value has not yet been fully tapped. This book contributes importantly to the realization 
of that vital goal.'James E. Austin, the Eliot I. Snider and Family Professor of Business Administration, Emeritus at 
Harvard Business School, USA Re-Imagining Partnership for the Social Good is set to make a worthwhile 
contribution to the study and practice of social entrepreneurship as well as contemporary debates about the value of 
democratic organisation in the field of business. Its cross-sector focus will have particular appeal to students interested 
in alternative business models that challenge the hegemony of the state and corporations in social and economic 
development.Dr Rory Ridley-Duff, Senior Lecturer, Sheffield Business School, UK This book comes at a critical time, 
as there is no more important mechanism for addressing global sustainability problems than constructive multi-sector 
relationships: we need to learn our way forward together. Social Partnerships for Responsible Business outlines the 
opportunities and challenges in working across sectors, and offers questions for reflection and dialogue to help us re-
imagine possibilities. It is an invaluable resource for people from business, government, academia, and civil society - 
and since we are all of the above, that means everyone. Barry Colbert, Associate Professor, Policy Strategic 
Management, Wilfrid Laurier University, Canada This comprehensive research handbook will become a standard 
work on cross-sector partnerships as a means for addressing social challenges. The handbook assembles perspectives 
from many of the leading scholars in this field.Duane Windsor, Rice University, Texas, USA Partnerships and 
collaboration are a too-often neglected aspect of impactful business-society interventions and programmes. This 
thoughtful and impressive collection provides a gateway to the latest cutting-edge research on cross-sector 
partnerships and promises to be a vital resource for scholars and engaged practitioners alike.Stephen Brammer, 
Professor of Strategy, Birmingham Business School, UK Collaboration is an important frontier for sustainability, as 
many issues are far greater than any single organization can solve. The range of contributors to this volume will make 
this an important resource for anyone wanting to embark on collaboration research or collaborative practices. Dr. Tima 
Bansal, Ivey Business School, Western University, CanadaAbout the AuthorM. May Seitanidi isnbsp;Senior Lecturer 
in Strategy at Kent Business School at the University of Kent and a Visiting Fellow at the International Centre for 
Corporate Social Responsibility (ICCSR) at Nottingham University Business School Andrew Crane is George R. 
Gardiner Professor of Business Ethics and Director of the Centre of Excellence in Responsible Business at the 
Schulich School of Business, York University, Toronto, Canada 


