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Tracy L. Tuten, Michael R. Solomon : Social Media Marketing before purchasing it in order to gage whether or
not it would be worth my time, and al praised Social Media Marketing:

1 of 1 people found the following review helpful. The best social media marketing textbook availableBy Mark
BurgessThere are anumber of books available on this topic but | have found that Social Media Marketing may be the
best! | have used this book as the text for teaching a social media marketing course at a mgjor university on three
occasions. Thisisagreat read, full of examples and information that is valuable to the reader (in my case, students)
who are eager to learn more about how marketers can leverage and benefit from using social media. In particular, there
isasolid outline on how to create a social media marketing plan. Again, very valuable and this template may be
applied from small to mid-size businesses to an enterprise. Students have made very positive comments on Social
Media Marketing 2nd edition, and found it to be very useful in developing social media marketing plans. | strongly
recommend this book for anyone who needs to learn how to leverage social media.0 of 0 people found the following
review helpful. Inspiring TextBy Kayla H.If you are a social media novice, thisisagreat educator to how and why it
worksin your favor. If | had more time, | would read it outside of the bare minimal that | need to complete


http://f3db.com/pub/links.php?id=B00QSB8ZJS

assignmentsin my online Social Media Marketing course. The chapters are brief and it is lightweight. If you are short
on time and you are allowed open book tests, the end of chapter summaries are a great overview of the chapter without
having to read each chapter in entirety.O of O people found the following review helpful. the index is easy to navigate
and the fact that the important terms ...By nessa007Interesting and informative textbook. Thisis a required book for
my Social Media classin graduate school and it's full of valuable information. By the way, during quizzes and exams,
the index is easy to navigate and the fact that the important terms are in blue font helpsto find information quickly.

**Winner of the TAA 2017 Textbook Excellence Award**|dquo;Social Media Marketing deserves special kudos for
its courage in tackling the new frontier of social media marketing. This textbook challenges its readers to grapple with
the daunting task of understanding rapidly evolving social media and its users."mdash; TAA Judges Panel Social Media
Marketing was the first textbook to cover this vital subject. It shows how social media fitsinto and complements the
marketerrsquo;s toolbox. The book melds essential theory with practical application asit covers core skills such as
strategic planning for social media applications, incorporating these platforms into the brandrsgquo;s marketing
communications executions, and harnessing social media datato yield customer insights. The authors outline the " Four
Zones' of social mediathat marketers can use to achieve their strategic objectives. These include: 1. Community (e.g.
Instagram) 2. Publishing (e.g. Tumblr)3. Entertainment (e.g. Candy Crush Saga)4. Commerce (e.g. Groupon)This
Second Edition contains new examples, industry developments and academic research to help students remain current
in their marketing studies, as well as a new and improved user-friendly layout to make the text easy to navigate.The
textbook also provides a free companion website that offers valuable additional resources for both instructors and
students. Visit: study.sagepub.com/smm. Readers of the book are also invited to join the authors and others online by
using the hashtag: #smm

Hands down, thisis the single best textbook about social media marketing out there. This radically revised and fully
updated edition is even more comprehensive, strategic, organized, visual, results-oriented and innovative than the first.
If you teach or study social media marketing or digital marketing, then you need this book!--Robert V. Kozinetsl was
an F student in college, so my textbooks collected a lot of dust. Had this book been around back then it might have
been a different story.--Gary Vaynerchuk | was an F student in college, so my textbooks collected alot of dust. Had
this book been around back then it might have been a different story. (Gary Vaynerchuk)Hands down, thisis the single
best textbook about social media marketing out there. Thisradically revised and fully updated edition is even more
comprehensive, strategic, organized, visual, results-oriented and innovative than the first. If you teach or study social
media marketing or digital marketing, then you need this book! (Robert V. Kozinets)About the AuthorTracy L. Tuten,
Ph.D., is Professor of Marketing at East Carolinanbsp;University where she teaches social media marketing
andnbsp;advertising. Her first book, Advertising 2.0: Social Media Marketingnbsp;in aWeb 2.0 World, was followed
by others on using social medianbsp;and digital marketing for the enterprise, and the book, Advertisersnbsp;at Work,
which features interviews with luminaries in the field.nbsp; Dr. Tutenrsquo;s publications have appeared in such
journals as Journal nbsp;of Marketing Communications, Psychology Marketing, andnbsp;Journal of Business
Research. Prior to her appointment at ECU,nbsp;she taught at Longwood University and at Virginia

Commonweal thnbsp;University, where her research efforts were recognized with V CUrsquo;snbsp;Excellencein
Scholarship award. A two-time Fulbright Scholar, she speaks all over thenbsp;world on marketing topics. Shersquo;s
been recognized with teaching awards at her respectivenbsp;institutions and with national awards, such as the
Orsquo;Hara Leadership Award in Direct nbsp; I nteractive Marketing Education. In 2013, she was inducted into the
Incredible Womennbsp;of ECU series, which highlights female graduates of East Carolina University who
havenbsp;reached exceptional levels of achievement in their respective careers. Sheis one of only 110nbsp;women to
achieve this distinction. Her influence in social media marketing is recognizednbsp;with a consistent ranking in the top
20 listing of marketing professors and top 50 listing ofnbsp;authors of marketing books on Twitter (respectively) by
Socia Media Marketing magazine.nbsp;Follow her at @brandacity on Twitter or follow her blog at
www.tracytuten.com.Michael R. Solomon, Ph.D., is Professor of Marketing andnbsp;Director of the Center for
Consumer Research in the Haubnbsp; School of Business at Saint Josephrsquo;s University in

Philadel phia,nbsp; Pennsylvania. Professor Solomonrsguo;s primary research interestsnbsp;include consumer behavior
and lifestyle issues, branding strategy,nbsp;the psychology of fashion, and marketing applications of
virtualnbsp;worlds and other new media. His textbooks include Consumernbsp;Behavior: Buying, Having, and Being;
Marketing: Real People,nbsp;Rea Choices; and Better Business. His most recent trade book,nbsp; The Truth about
What Customers Want, was published by FTnbsp;(Financial Times) Press. Professor Solomon is frequently
quotednbsp;in magazines and newspapers, including Newsweek, The New Y ork Times, and The Wallnbsp; Street
Journal. He has served as a consultant to numerous corporations including Calvinnbsp;Klein, Intel, Procter Gamble,
Microsoft, State Farm Insurance, and United Airlines onnbsp;issues relating to consumer behavior, marketing strategy,
advertising and retailing.



