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Evangelos Christou : Social Mediain Travel, Tourism and Hospitality: Theory, Practice and Cases (New
Directionsin Tourism Analysis) before purchasing it in order to gage whether or not it would be worth my time, and
all praised Social Mediain Travel, Tourism and Hospitality: Theory, Practice and Cases (New Directionsin Tourism
Analysis):


http://f3db.com/pub/links.php?id=B009KNDVRM

Social mediais fundamentally changing the way travellers and tourists search, find, read and trust, aswell as
collaboratively produce information about tourism suppliers and tourism destinations. Presenting cutting-edge theory,
research and case studies investigating Web 2.0 applications and tools that transform the role and behaviour of the new
generation of travellers, this book also examines the ways in which tourism organisations reengineer and implement
their business models and operations, such as new service development, marketing, networking and knowledge
management. Written by an international group of researchers widely known for their expertise in the field of the
Internet and tourism, chapters include applications and case studiesin various travel, tourism and |eisure sectors.



