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Lena Claxton, Alison Woo : How to Say It: Marketing with New Media: A Guideto Promoting Your Small
Business Using Websites, E-zines, Blogs, and Podcasts (How to Say It... (Paperback)) before purchasingitin
order to gage whether or not it would be worth my time, and all praised How to Say It: Marketing with New Media: A
Guide to Promoting Y our Small Business Using Websites, E-zines, Blogs, and Podcasts (How to Say It...
(Paperback)):

9 of 9 people found the following review helpful. This book provides an overview of the basic Internet Marketing
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tools and techniques available to the small business owner! By Jeff Lippincottl liked this book. But | didn't find it to be
amasterpiece. In my humble opinion it merely provides an overview of the basic Internet Marketing tools and
techniques available. It includes the following 6 parts:1. Setting the stage for the new media success2. Getting your
message across with a Web site3. Getting your message across with an ezine4. Getting your message across with a
blog5. Getting your message across with a podcast6. Putting it al togetherEach of these parts was divided into two
chapters. Thus, there were atotal of 12 chaptersin thisbook. | found the text to flow and the book to be an easy read.|
think the book could have been better if it got into alittle more detail regarding the subjects it chose to cover. And |
think of podcasts as involving both audio files and now, today, video files. | didn't see much if any coverage of video
files. And sincel just read "Y ouTube for Business' (ISBN: 9780789737977) aweek ago, | kind of thought there
should have been some coverage of the subject.l also thought there should have been a chapter entitled "Getting your
message across using socia networking Web sites.” 1t seemed odd to me there was no coverage on this. 4 stars!4 of 4
people found the following review helpful. The answer for small business owners, new and old alikeBy Naomi
Skarzinskilf you are thinking about starting a new business, just started a new business, or can't figure out why enough
businessisn't coming in your doors, then this definitely is the book for you. Much of the new media--websites, e-zines,
blogs, and podcasts--has been around for a considerable amount of time. So this book isn't atechnical how to
book...telling you to press start here, click to save there, etc.What it does do, brilliantly, isto tell you how to use these
tools effectively to market and promote your business. Lena Claxton's and Alison Woo's focus is on teaching you how
to build a business on the Internet organically. How do you use it, and how do you say it, to build strong
customer/client relationships that will endure and sustain your business.It doesn't matter if you have the hard technical
skillsto use the toals, if you don't know the soft skillsto go along with it, you are not going to survive. Think of it this
way, you are a hair stylist, you have the absolute best technical skillsin the world, nobody can surpass your technical
skills, and you decide to open your own salon. When people start to come in to check out your services, al you say is
"signin here, wait here, sit here," and just start cutting without asking the client what he/she wants and when done say,
"pay me and please leave." Well, you are not going to be in business for very long. It'sall in how you communicate
with your client's. Truly know how to communicate with your client's to meet their needs and your salon will never be
out of business.Thisiswhat Lenaand Alison accomplish. They teach you how to say it, how to communicate it, using
the Internet tools available. If you are a new business owner, or just thinking of starting your own business, or heck,
even a business that's been around for awhile, thisis a must have book. It will save you many missteps.3 of 3 people
found the following review helpful. Should be on every business owner's deskBy Armchair InterviewswWhat is the new
media? In this volume Claxton and Woo introduce you to the world of the Internet and all of the marketing
opportunities that exist in the online world. They do a skillful job of introducing you to all of the ways that a small
business can compete on alevel playing field with companies hundreds of times their size.A step-by-step guideis
provided to creating websites that will sell, E-zines that will build lists, blogs that will attract new customers, and
podcasts that will demonstrate your expertise. Rather than simply explaining each of these things, the authors provide
thorough explanations, online sites to look at examples, and real illustrations of how all of these things have been used
by their clients.For me, the value of the book isin blending some of the thoughts of traditional marketing around
branding, vision, mission, values, and unique selling proposition with the implementation of these in the online world.
Often Internet marketers are so caught up with the Internet itself that they failed to develop a comprehensive plan for
being able to capitalize on everything that the Internet offers. The authors do not make this mistake. The authors also
do agreat of making readers aware of the options that exist for the various kinds of software and hardware that are
needed to implement the various strategies including microphones, editing software, blog posting software, web cams,
and so much more. This book not only belongs on every small business owner's bookshelf-it probably should be right
on the business owner's desk.Armchair Interviews agrees!

Read Lena Claxton and Alison Wo0's posts on the Penguin Blog. The essential resource for building a global
community of customers.How to Say Itreg;: Marketing with New Media provides business owners with the tools they
need to effectively market their company to todayrsquo;s ever-evolving online community. Packed with power words,
content templates, practical steps for getting the word out, and the essentials of speaking to the right audience, this
book is the key to building acommunity of loyal customers online. It also offers quick tips for generating website
copy, articles, podcast scripts, and blog posts monthsin advance, so any small business owner can start an online
marketing campaign regardless of limited schedules and budgets.
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