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Robert Baron, Scott Shane : Growing Your Business: Making Human Resources Work for You  before 
purchasing it in order to gage whether or not it would be worth my time, and all praised Growing Your Business: 
Making Human Resources Work for You: 

If you are an entrepreneur starting a new venture, this book provides the information you need to choose your initial 
team of cofounders and employees. It shows you how to piece individual skills, talents and abilities into a cohesive 
structure that is prepped for success and follows with advice on how to continue using the same principles beyond the 
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founding team far into the future.

From the Inside FlapIf you are an entrepreneur starting a new venture, this book provides the information you need to 
choose your initial team of cofounders and employees. It shows you how to piece individual skills, talents and abilities 
into a cohesive structure that is prepped for success and follows with advice on how to continue using the same 
principles beyond the founding team far into the future.About the AuthorRobert A. Baron - Dean R. Wellington 
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also a Charter Fellow of the American Psychological Society. Professor Baron has published more than one hundred 
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the RD, Innovation, and Entrepreneurship Division of Management Science. Dr. Shane's Ph.D. is from the Wharton 
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