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John-David Phyper, Paul MacLean : Good to Green: Managing Business Risks and Opportunities in the Age of 
Environmental Awareness  before purchasing it in order to gage whether or not it would be worth my time, and all 
praised Good to Green: Managing Business Risks and Opportunities in the Age of Environmental Awareness: 

0 of 0 people found the following review helpful. The book came in great condition. I bought it for class and classes 
...By CustomerThe book came in great condition. I bought it for class and classes just started so far it is an easy and 

http://f3db.com/pub/links.php?id=B002LEI6V8


understandable read.0 of 0 people found the following review helpful. A treasure trove of resources for moving your 
business to GreenBy Jonathan BrunThe book, written by Paul Maclean and John Phyper - two consultants, is an 
exhaustive review of environmental management practices and helpful examples of companies leading the charge 
towards a more sustainable future. The title, taken from Jim Collins uuml;ber-business book "Good to Great", tries to 
mimick its style - and deviates. "Good to Great" sets a number of highly selective criteria for a what makes a company 
"Great" (growth over time, growth compared to the industry, profitability...), then proceeds to find common traits 
amongst those companies. "Good to Green" does the opposite, it outlines the best management practices for building, 
implementing and reporting on sustainability, then finds examples of companies who are doing it.This difference is 
partially inevitable due to the lack of data and research on sustainability initiatives and it is partially a choice by the 
authors. Unlike pollution and green initiatives, there is a lot of publicly available financial information on public 
companies. So, it is simply not possible to write an environmental equivalent of "Good to Great" - at least not yet.The 
method may be different, but there is green gold throughout the 429 pages of examples, bullet points, charts and 
visuals. It is not a light read, but it is a valuable one. With Good to Green, you can quickly survey the sustainability 
landscape and understand what works and what doesn't. Any company thinking of moving towards a comprehensive 
sustainability program should take a long, hard look at this book.Above all, the book is rammed with resources - 
studies, surveys, websites and examples. What it lacks is narrative. "Good to Great" is peppered with interesting 
boardroom antics, strategic decisions and personal stories that make the hard numbers more enjoyable. "Good to 
Green" sticks close to its sustainability guns, avoiding stories. Unquestionably, some chapters are more readable than 
others. The first few chapters throw more data at you than you might care for; but by the end, the book has found a 
greater balance of fact and storytelling. The chapters on Emissions Trading, Human Resources and the Path towards 
the Future seem like practical information for any wanna-be-green executive.Sometimes the book reads more like a 
laundry list of green dos and don'ts than a story, but you might find a laundry list useful for doing the laundry.Full 
Disclosure: Paul Maclean is a friend and business partner.

The business world is undergoing dramatic change that is driven by tough new legislation, expanded market based 
incentives and increased consumer awareness of environmental issues (e.g., hazard ingredients in products, alternative 
energy, reduction in greenhouse gases). This is forcing companies to reassess the life cycle of their products and the 
efficiency of their supply chains. Environmental issues are becoming business critical. Good to Green provides the 
vital information, backed by case studies and examples, that gives progressive business leaders the strategic know-how 
to pro-actively manage environmental issues and realize the business benefits of going green.

From the Back CoverTHE BUSINESS WORLD IS UNDERGOING DRAMATIC CHANGE. Driven by tough new 
legislation, expanded market-based incentives, a new President in the White House and a sharp increase in consumer 
awareness around environmental issues, businesses need to adapt, period. Smart business understand that their 
competitive advantage lies at the cutting-edge of the green shift. Good to green will help businesses understand and 
leverage: The New Age of Environmental Awareness: how to tackle the fundamentals of business in the context of 
environmental legislation, government incentives, consumer trends and climate change. 


