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From Jossey-Bass : Global Strategies for Emerging Asia  before purchasing it in order to gage whether or not it 
would be worth my time, and all praised Global Strategies for Emerging Asia: 

0 of 0 people found the following review helpful. Informative and inspirig!By Yuichiro OkazakiI definitely believe 
that the book is the must-read one for marketing persons who are aiming at emerging asia countries.0 of 3 people 
found the following review helpful. Blueprint for winning in Emerging AsiaBy Anil K GuptaThis is a must-read for 
executives who craft and execute their companies' global strategy. With each passing day, winning in Emerging Asia 
is becoming ever more CORE, not peripheral to a company globalization game.
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The multinational corporate guide for thriving in the Asian marketplace Led by China and India, the rise of emerging 
Asia is transforming the structure of the global economy. By 2025, if not sooner, China will almost certainly overtake 
the U.S. to become the world's largest economy. By then, India is likely to have overtaken Japan to become the world's 
third largest economy, after China and the U.S. Besides China and India, Asia also includes other fast-growing 
economies such as Indonesia, Malaysia, Philippines, Thailand, and Vietnam. Added together, by 2025, these 
developments are likely to make Asia's economy larger than those of the U.S. and Europe combined. It is clear that, 
for every large company, leadership in Asia is rapidly becoming critical for leadership globally. This important 
resource brings together the latest ideas and in-depth case analyses from leading academics and practitioners to 
provide a comprehensive guide to succeeding in Asia. Explores how to develop a strategy to benefit from new patterns 
of 21st century trade Explains how companies can fight and win against low-cost competition from Asian companies 
Shows how to transfer homegrown management practices to Asia Reveals how to safeguard the company's intellectual 
property in China Brings to light how to leverage India as a platform to revitalize the company's innovation 
capabilities A resource for competing in today's international market, this book offers executives and managers a guide 
for navigating the new global realitymdash;that of Asia as the world's emerging center of gravity.

From the Inside FlapGlobal Strategies for Emerging Asia brings together the latest ideas and in-depth case analyses 
from leading academics and practitioners to provide a comprehensive guide to succeeding in the burgeoning Asian 
marketplace. This important resource offers a discussion of how the changing dynamics of the global economy will 
determine the characteristics of the global enterprises that emerge as the new winners ten years from now. It also 
shows how new business models are needed to serve consumers in emerging markets and presents analysis of the 
tension between the need for local adaptation with the need for global integration. Other topics in the book include 
how companies can fight and win against low-cost competition from Asian companies, how to transfer homegrown 
management practices to Asia, how to safeguard the company's intellectual property in China, and how to leverage 
India as a platform to revitalize the company's innovation capabilities. The book contains case studies and analyses of 
a number of companies including Toyota, Hyundai, Panasonic, Honda, IBM, Tata Steel, Hindalco, Jaguar Land Rover, 
Bharat Forge, Lenovo, Bharti Airtel, Geely, Sasken, and Strand Life Sciences. Global Strategies for Emerging Asia 
also contains an empirical analysis of the stock market performance of all large foreign acquisitions by Indian 
companies during the years 2000???09 and offers conceptual frameworks that explain why there has been a quantum 
jump in foreign acquisitions by Chinese and Indian firms. A resource for competing in today's international market, 
Global Strategies for Emerging Asia offers executives and managers a guide for navigating the new global 
realitymdash;that of Asia as the world's emerging center of gravity.From the Back CoverPraise for Global Strategies 
for Emerging Asia "No global business leader can ignore the extraordinary economic events happening in China, 
India, and other fast-growth markets: the creation of the world's largest middle class and its legitimate aspiration to 
live and consume like the rest of the world. Global Strategies for Emerging Asia helps us play to win in these new 
markets. A must-read." mdash;Pierre Cohade, former president Asia-Pacific, The Goodyear Tire and Rubber Company 
"Global Strategies for Emerging Asia assembles vivid stories based on extensive case studies on the ever-intensifying 
competition in emerging Asia. Practitioners and students in global strategy will greatly benefit from the collective 
wisdom in the book." mdash;Yotaro Kobayashi, chairman, International University of Japan; former chairman, Japan 
Association of Corporate Executives "Most multinational corporations competing in emerging economies are facing 
the formidable challenge of addressing both global integration and local adaptation. Global Strategies for Emerging 
Asia offers valuable insights and practical guidelines for possible solutions to this seemingly unsolvable challenge." 
mdash;Tetsu Miyoshi, former director, China Lifestyle Research Center, Panasonic Corporation of China "The rise of 
China, India, and the ASEAN region is rapidly transforming Asia into the world's economic center. While much has 
been written about the factors propelling Asia's rise, this book is unique in terms of presenting in-depth case studies 
that detail how established multinationals can combine global capabilities with on-the-ground local learning to take on 
domestic competitors in these high-growth markets. A must-read for every manager in every company with global 
ambitions." mdash;Girija Pande, chairman Asia-Pacific, Tata Consultancy ServicesAbout the AuthorAnil K. Gupta is 
the Michael D. Dingman Chair in Strategy and Entrepreneurship at the Smith School of Business, the University of 
Maryland, and a visiting professor of strategy at INSEAD. A world-renowned scholar on global strategy, he is a 
regular speaker at major conferences and serves as an adviser and director for corporations in the United States, 
Europe, and Asia. Toshiro Wakayama is a professor of innovation and strategy at the Graduate School of International 
Management, International University of Japan. U. Srinivasa Rangan holds the Luksic Chair Professorship in Strategy 
and Global Studies at Babson College. Known for his research on globalization, strategic management, and national 
competitiveness, he has consulted with and taught in executive education programs for firms in Asia, Europe, and 
North America. 


