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Charles W. L. Hill, G. Thomas M. Hult : Global Business Today  before purchasing it in order to gage whether or 
not it would be worth my time, and all praised Global Business Today: 

1 of 1 people found the following review helpful. College required textBy Bria JUsed at Western Washington 
University in 2010. Not the best textbook I've ever had, not the worst either. A textbook's content is often so 
influenced by the way a professor uses it, so I'm trying to evaluate fairly based solely on the book. It was somewhat 
difficult to stay engaged in some parts of the book because of the sheer amount of information being packed in. That 
being said, it was also interesting to see how one business decision can impact so many others throughout the world. 
Like many business textbooks, much of the information gets outdated quickly - but there are some good lessons that 
stand the test of time in this book as well.Like most people, I rely on honest product reviews to make purchase 
decisions. Because the experience of others has been so helpful to me, I try to provide honest, helpful reviews to assist 
other shoppers in selecting the right products for them. I hope my review has been helpful to you!0 of 0 people found 
the following review helpful. Informative but Boring TextbookBy FanOfYours101I bought this book for my 
international business course.The first time I flipped through it,I already though the format could be a little bit easier 
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on the eye,as it just looks like a whole block of words covering the whole page - very boring.Now that the semester is 
over,and I have actually read through most of it,I can say that it really was boring.It covered some great content on 
international business and was very informative,but the chapters were long,averaging around 20 pages.I consider 
myself a fast reader,but long chapters of boring text made it hard for me(and my classmates) to complete the readings 
for class.0 of 0 people found the following review helpful. Beware- you may receive the international editionBy 
Melissa StudenyI ordered this book using the ISBN from my school of 978-9814738255 but I received the 
international edition which says it is for use outside the US. When you blow up the photo of the textbook, you can see 
this on the cover but it is not listed in the description. My course states that that ISBN is for the 9th edition, 2015 
publish date but this is the international edition which was published in 2016.

Global Business Today is the proven choice for any international business course. It brings together the insights of 
now a team of practitioners, scholars, and award-winning instructors to present a contemporary and realistic 
perspective of this multi-faceted field. For the 9th edition, G. Tomas M. Hult from Michigan State University has 
joined Charles Hill to deliver a program that is:CurrentAtilde;cent;acirc;sbquo;not;acirc;euro;it is comprehensive and 
up-to-date.Application RichAtilde;cent;acirc;sbquo;not;acirc;euro;it goes beyond an uncritical presentation and 
shallow explanation of the body of knowledge.RelevantAtilde;cent;acirc;sbquo;not;acirc;euro;it focuses on managerial 
implications.IntegratedAtilde;cent;acirc;sbquo;not;acirc;euro;its tight flow between chapters is fully integrated with 
proven adaptive technology.Global Business TodayAtilde;cent;acirc;sbquo;not;acirc;euro;The market-leading program 
of international business.
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