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(and More) That Engage Customersand Ignite Y our Business (New Rules Social Media Series) before

purchasing it in order to gage whether or not it would be worth my time, and al praised Content Rules: How to Create
Killer Blogs, Podcasts, Videos, Ebooks, Webinars (and More) That Engage Customers and Ignite Y our Business (New
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Rules Social Media Series):

2 of 2 people found the following review helpful. The seminal book on content marketingBy Stephan
HovnanianContent Rules is one of those timeless content marketing books that works for any business (I actualy just
bought a copy for my church). Ann Handley and C.C. Chapman walk you through the mindset of creating valuable
content, then dig into the myriad of ways you can do so.Even though Content Rulesis afew yearsold, I'd argue that
it's more relevant now than ever before, as we have more tools for creating and repurposing content from channel s that
weren't as established when the book was first written (think social, but even through marketing automation and new
publishing channels like Linkedln and Medium).If you're new to content marketing, start here. If you've been at it
awhile, come back to this book for arefresher on ways you can repurpose and reconnect with your customer base.6 of
6 people found the following review helpful. Awesome BookByY Francesl purchased this book when it was first
published and | finally got around to reading it. I'm about to launch a new website and | knew | needed to read this
book first. Although | haven't yet finished it, the book is providing me with ideas about how to reimagine my existing
content and it even suggests a publishing schedule with daily, weekly, monthly, quarterly, biannual and annual tasks.
If you are just starting a blog, read this book first. If you have been writing a blog for awhile (like me) and are looking
for new inspiration and oomph, thisis awonderful book. It also makes a strong case for videos and podcasts (which
I've been avoiding) but now I'm shopping for a camcorder. It's aworthwhile book for every blogger in every industry.
I know that I'm going to recommend it and loan it to friends and clients.3 of 3 people found the following review
helpful. | was recommended this book by afriend who has hisown ...By C JFOLLY | was recommended this book by
afriend who has his own business and is seriously impressed. What a brilliant guide to content marketing. It gives
much more than | ever expected. The information isin depth and requires a 2nd or maybe even a 3rd read. Next time
round though, | will be checking out many of the sites and blogs recommended. So much information its quite scary -
but really exciting. | am looking forward to starting my own blogs and doing something serious with them.

The guide to creating engaging web content and building a loyal following, revised and updated Blogs, Y ouTube,
Facebook, Twitter, Google+, and other platforms are giving everyone a"voice," including organizations and their
customers. So how do you create the stories, videos, and blog posts that cultivate fans, arouse passion for your
products or services, and ignite your business? Content Rules equips you for online success as a one-stop source on the
art and science of developing content that people care about. This coverage is interwoven with case studies of
companies successfully spreading their ideas onlinemdash;and using them to establish credibility and build aloyal
customer base. Find an authentic "voice" and craft bold content that will resonate with prospects and buyers and
encourage them to share it with others Leverage socia mediaand social toolsto get your content and ideas distributed
as widely as possible Understand why you are generating contentmdash;getting to the meat of your message in
practical, commonsense language, and defining the goals of your content strategy Write in away that powerfully
communicates your service, product, or message across various Web mediums Boost your online presence and engage
with customers and prospects like never before with Content Rules.



